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So far, 2020 has proven to be an especially challenging time. The worldwide corona pandemic continues
to create a great uncertainty both domestically and internationally. Unlike other natural disasters we
have responded to in the last 18 years, we are in midst of the disaster and there is a real risk that staff
and volunteers could become sick. Those are things that weigh heavily on me as the CEO. At the same
time, | feel more than ever our services are an essential public asset.

Tokyo 2020: Food for 100,000 was our flagship project to create a food safety-net that matched our culture
and that we could be proud of and show the world. While events beyond our control have influenced the
realization of that goal this year, more people are coming to understand the need and value of such a
safety-net. With that comes more partners and collaborators who share that understanding and vision for
a better society. We do not do this work alone.

Times of crisis and unknowns challenge us all. But when we come together; when we turn to each; and
when we trust in a better tomorrow then hope comes alive. From hope springs the belief that we can
realize our dream that people everywhere in Japan will have enough food. You and | can together can make

that possible.

#3z# / Founder / CEO

ROV - Fr—NLX
Charles E. McJilton
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Second Harvest Japan

By the Numbers 2019

METEREAVERNA—RIP -y

Our cost per serving
18H7-) OB

JPY** 1R (=2379) %R T2HICHH D FHERIL
| _— 25 F:J% 25M (2019 DT —KIZED),
Our average cost per serving was ¥25.

Total number of equivalent servings
RHBLEAHERERER)

w x 3,564,903%™

BECEADESENLFRINLZ DR, INEREUCHEE TS L £0#3,564,903RICHALLET,

Thanks to the support of companies and individuals, we were able to deliver the equivalent of 3,564,903
servings. More than 3.5 million reasons to say arigatou.

Retail value of food delivered
B L7-BmO/NEEE

1,073,085,336~

KIRTOFBREEL O R KEREANANBEFTIOICHELABHOEE
* Total wt. of donated food (minus water/drinks) + min. needed for survival per NASA : 1 meal = 237g
** Total servings + Total expenses

Volunteer hours
RIV T4 TiEESRE

36,278 &

b DEGHETICEWT RIVTATDALIC
CHAWEEVWTOWET A Y FNA—ARZ P r
NRYTIRIERICINE T OB OET ] #TEFHL
FL7,

Itis incredible how many hours were donated to us in
just one year. We are deeply grateful to our volunteers.

Volunteer drivers

FSAN—KFYF47

Full-time staff

p R&y7

BERO5|ENYPEETCOER BEEZEI FI4
W= FTAN=T L RZV N ZDRF VY TA4T DIE
BRI TV RALRZy 7T ADICHELET,
Drivers are our first ambassadors. They donated time
equivalent to seven full-time staff. These volunteers

play a key role in making sure donated food gets to the
welfare agencies, nonprofits, and faith-based groups.

Number of companies that signed MOUs with us
BERZRHLTUCIIEE FGFR(EEER 0l
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In 2007 only 15 companies had signed a donor MOU. By the end of December 2019 this number exeeded 1,700. All

through building trust one company at a time.

-2
_~Nu
e
L
g

2019512 REDHF TT / Data as of 12/31/2019



Harvest
Central Kitchen

N=RZAbEVIFLFYF

N—ARRbFyFrRIFEShEREREAEL,
EFVEBELTVEIAL~NEDVLVEEZRH
IHEHTT . BERESNSFEEHHICITSH
T5ZLDEFVT4TOHRN%EHBT. LHL
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Harvest central kitchen not only produces hot
meals for Ueno Park each Saturday as we have
done since 2003, we also prepare and deliver

bentos to after-school programs and single moth-
ers serveral times a week.
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Harvest Pantry

N=RRKS ) —

BAEFZHRICRZENZEZITIEHT
T ITBPHEFEABES NPOL L DEK
HELEBEL RALERE CREAVBELE -
EH4~BRERH#ELVES . ZBHRER%E
EEFETI VI -—EvITyZIE BR
DEDEDLEERERTB[/SFY =Ny i —
JIBBHYVET,

We provide groceries (perishable and nonperish-
able food) through three different programs:

direct pickup at our warehouse, food boxes, and
mobile pantry.

Food Bank

7—FNyoiEE

7—FivoEBHRETOT7OSFLORET
T oELAEDERYE—2—D5 MEICIE
AN LCERIARLE>TLIICHEDLLT
RABEBATEEZEIATLESRAZAATEH
BLTLWAEZ REXSO=_—XZHABLED
5, NPOREAL IR BHEhE~NRRZIRHL
TLEY,
This is our core activity. Each month we distribute
fresh, frozen, and nonperishable food to 260
welfare agencies, NPOs, and faith-based groups

in Kanto area as well as members of Alliance of
Japan Foodbanks.

Advocacy &

Development
BURIRELRE

7—FE—7T4%v 2 BETEILH.7—F
Ny FBOERLEREZHEELTWET . H

| AhEFR MAETTI—FNV I EHEH4
AXEETIM. 7NV EHICETIH
REECPEE. VRSV LORELERT
WEYd,

One of the ways we are creating a food safety-net
is through promoting food bank development.

Our work includes public speaking, holding sym-
\ posiums, conducting research, and participating
in study sessions.
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‘\'I’/ Food for
= G 100,000

Tokyo 2020
/I/ [ \\\ ) 4

10FAZAY I REIF AV EN=RR - rsy (2HD) B8,
BEPITEB.NPO,. RHBEARKLLLBEIL. 7—F2—7T12v b EhS
[BROZFELBRA=7—F/ Y N — | 2HHBIALEE 2020FED1EMT T,

EREHIBATIOFAICKHLIEEFEZXZZDICTHOLERY |2 BT LE2BELLTVWET,

BRYICEHS7LE FEVDELIC.ERDPTCIKRITRNI BRI H S,
%/\lt*i%%\/\‘\-g?ﬂltilt*jo

We are working with food companies, corporations, local and national government agencies,
NPOs, and faith-based groups to create a food safety net. The goal in 2020 is to provide 100,000
people in Tokyo with "enough food to support their lives." We envisionn a society where food is
accessible in your own community. Together we can create such a society.

FEFEERYEBEWI—FANY M) —DH

Insufficient Food Pantries

10BA7BY /b CRREFEXZDDICHD EREB 2 & BIZEX Number of pantries and targets (2020425 E5:)
BRERYZETEHHNZEZZEZT LHAL.ZOE Q ®x Q I 9 #E
ERBT =R M) —XBADOEHELERTEH Tokyo Kanagawa Saitama
FREEEDBVOLPRRTT . ERTHOI— L 1% Goal B8 Goal 1% Goal
20204 . 737 BT D7 — K/ b —BETT, 23/73 3/a4 16/18

The aim of this project is to create a safety-net to
provide people with enough food to support their
daily lives. At this time the number of food pantries
is still very small compared to other metropolitan - S i

cities overseas. Our goal is to have 73 locations in New York City San Francisco Hong Kong
Tokyo by the end of 2020. 1,100 5 250w 160

BATELTHICHIRRZENZIONBT—F Y P —HEDH (2018%)
Food pantries in major cities

RRBEMHRINICEITS
U —fl

Pantries in Tokyo, Saitama and

Kanagawa

ER BE AR/TIE. ZLZNMIBO
==X L7 =R ) —=parh k
Mo TVWETHFICHEICE VL IFE
Beom@EIiciY FRUAEORE—-FT
Wamnirb EIFA LI BE. ZNhEN
NBEOXEZLELTINAE~OER
ZRHELTVLET,

Food pantries have been launched in these
areas to meet local needs. Due to strong
support from Saitama Prefectural officials
there was much faster development of new
food pantries. Strong leadership like this can

make a huge difference in getting food to
those in need.

PHIBHRNBRNEE 7 — /S b — BEEICDE
mE#HELTVEY,

We operate a food pantries as well as provide food to
agencies and organizations.

2HJEEHL '5‘Ct;t1OI~/Ei’CT‘T§EL7‘_Iﬁm
Food Pantry in Saitama.
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Coporate Sponsorship

[EHE2020:10FA7B 7 MICER
W2 i 2% -FiEhoopEesEEL
TWET, 7—RE—7T4% v bDOEfFIC

LV B EET EELSERZENT
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MR EEARET 1010 HEE
ERIT.ABEEEICAITONET,
Corporations partner with us to make this
project possible. Their partnerships helps
reduce their own disposal costs while at that
same creating significant economic impact
through the delivery of surplus food. Itis a
win-win relationship. Support goes towards
logistics, IT, staffing, and other costs related
to getting food to those in need.

» For more infomation

(1075A7"|:|~>‘:7I~ R —

http://2hj.org/100000pj/sponsor/

Sponsors inE&e% Hik (2019%F)

HeEEA—BR

Social Welfare Juridical Person Ichirokai

Fra—vax—IXxkAeH
KENKO Mayonnaise Co., Ltd.

FittL—F&2—4s T4/ ARAH
Fit Trade & Marketing LLC

ES N -7 Rtk &t
KOKUBU GROUP CORP.

RRBLABDSHALAEGRIREXSH

Tokio Marine&Nichido Life Insurance Co.,Ltd.

HRAEHER7—FH¥—ER
MOS FOOD SERVICES, INC.

ERBRIEKRARHE
SHOEI FOODS CORPORATION

N=Fv &y SenvkRat

Haagen-Dazs Japan, Inc.
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Next Steps = @ = 100,000

/7 ) v\  Tokyo 2020
10FATOY 25 kDZhES "\

10AA7AY I ME 20202 —DDZA IR P—YELTLETH,
7—FE—7714 2y FOBEAFRZORLMBELTRVEAZEDTVEXT,
ZDEHICH. INETOFE CHEICAST-RE~NOMYEADREEERY
BRT—IFNE—%BEAALEHRTOEDZRRITIVDENHILEATVET,
Although we set 2020 as a milestone for this project, our work to develop a food safety-net wil
continue. It is important that we build on what we have accomplished thus far and to address

those issues that have arisen since we first set this goal in 2013. We believe this is possible
with wider engagement of all our stakeholders.

P 7— KXY P —BOILK. H—ERARNBORR

01 Increase the number of pantries and their services

2HJIZ2020FE UM L C /R \BE. RIS
FOWTDOT7—FNY b —D b EIf 2B L TSR %E
BOL A 2ZNZThoRRICEVWTORYEARR
ERESEZOOXTEEEHBLTNEXT,

Demonstrate the need for pantries and engage stake-
holders to open new locations in Tokyo, Saitama, and
Kanagawa.

e BROFELK

Increase the volume of food donations

10 AT B BERERHET 27-0(0124730 1D
B’ WELAVET  BEmBEECEROERZE
HEELO ERFEEE YR EEEEO—KOD
LARLT Yy THRBEZEETT,

4,730 tons of food is need to support 100,000 people. To
access more food we will raise our operational standards,
improve logistics, and further develop our inventory
management systems.

Future of .«
Second Harvest Japan ™=

CTHAYEIN=RR} - Ihdh o

EHYERERN—RZ TN DEIETLRIZ.ZE  We are a"public asset" just like the local koban, fire
R EECEFELRAL. [ AHOEE| LT, fsta(t;o;, ho:pltal, anfj II-Ibr(?;y. V;/-hlle wz are -pr|vatte|y
_ unded, we have specialized functions and equipment as

e 3 =0 S v . .
SMOBEPRE. TNOZEETILHOE well as professional staff to serve the general public. Our
M MEeR- T ABZHEA.ALHPRLLTE goal is that people will feel at ease in using our services
FEEL-ODOEFEELTHEDHRT—AR{LE  just as one would with any type of public asset. We
NBZTETT . BRBZEICHBZEENFE LT believe that with the expansion of more food pantries,
access to food will become easier for those in need. We

- [=] — Ko 1] — &
REERRREETS7—F/ Y b —EBEH see this as one step in creating a food safety-net. Lastly,
p g Yy Y,
KL 7—FE—7T4—Fv F2BETILRE we strongly believe in collaborating with a wide group of
IC.BmZIRMI2EL . FITENAER-Fl{E stakeholders. Each of us has something to contribute.
DE%ESDHESCT—FENVIDEREBEHED And Ta:]h of us W||Ihb;an2f|t when we have a societ where
. _ . people have enough food.
7—F7477 4 DiELERELTVEXT,

m a rugOha n A new style of market

FILOWREZLAILDT—FK8v MY —

201911 AL OARBRE L - 2<HFHLLRZAL DT —
Rse> bY—TImarugohan(£3 ZIdA) |1, FI B E AR
BARBETCELILEARSZEERL.ZOBRHFOR
Bz 2BMEZBL THRICETTEEVI LD ES
FHIREN3s BT 539N A Y N—ICBHF K81 —
P —DEBRMANAEKIZ2632% RELAEBEROBEIL
27+ iBrE LT,

We offically opened marugohan market in November 2019.
Members can "shop" for what they need in a comfortable shop
atmosphere. And instead of paying with cash they give back to
society through some action. In our first three months approxi- ( marugohan

mately 539 people became a member and we had 2,532 visits. https://marugohan.jp
Over 27 tons of food was distributed through marugohan.

1



Food DonNors ssosscemeziccrsrasece

We are very grateful to have these partners help us make our work possible.

BlERECHD.

kewpie

Fai—tv—H%AEH

Kewpie Corporation.

SEIYU Walmart

pan N:?Ufj—z

wER/ AT —t

A A0

SEIYU/Walmart Japan

CO-Op

E!$$,E'T§?JI_J’FH:. 1_|:| E

Japanese Consumers' Co-operative Union

Asahi

P

THeRRRA R
ASAHI SOFT DRINKS CO., LTD

OXRIFE=

HARIKIFER
OTSUKA CORPORATION

BOTTLERS JAPAN INC.
EE =R N A S 2204

AR

Coca-Cola Bottlers Japan Inc.

ASali

FPHEIIL-TRE

THEIL—TREKART
ASAHI GROUP FOODS,LTD.

HurEs.AMoN.

Calbee

A E—RARH
Calbee, Inc.

€osrco

AR AR =TS
HARHT

Costco Wholesale Japan Ltd.

Frva—<3ax
KENKO Mayonnaise Co., Ltd.

# KENKO

— XA

HrASH=FLA7-X

Nichirei Foods Inc.

O

BURGER,

s &

«-3-51F

HARHMA b —3—hE
Ito-Yokado Co., Ltd.

HREREE
mRMEE

Kanra-Tomioka Agricultural
Cooperative

C 2=70'%

Siimifru

HABHZRITN S v/
Sumifru Japan Corp.

(£ KOKUBU

Ea -7 Rtk

KOKUBU GROUP CORP.

BAKE®RASH

Nippon Suisan Kaisha, Ltd.

HAEHER7—FH—EZX
MOS FOOD SERVICES, INC.

BULWILEELRRE
q,%co—

TS atkXatt
Ezaki Glico Co., Ltd.

kikkoman®

Fya—vrHARE
Kikkoman Corporation

Hatai

CI AT D 5o

BREET Y -ALT V- Prssy
Seven-Eleven Japan Co.,Ltd.

Oisix radaichi

FAVy IR T Rk
Oisix ra daichi

-7 TVEERRBESESS
Co-opdeli Consumers'
Co-operative Union

T=7NR—I KRR
TableMark Co., Ltd.

£
B', DENIS
%,

o NICHIFUTSU BOEKI

ACCESS

HARUHERT /€2
NIPPON ACGESS, INC.

Hiizg

BAT Ry /BRI
KELLOGG (JAPAN) G.K.

HARE -

Dole Japan,Inc.

RILBZHA R
NICHIFUTSU BOEKI K.K.

W Ahbuse roxseam-rrisret P I e nus

Good Food, Good Life

FZLBABRAR
Nestlé Japan Ltd.

N=TY Ry Py RRER NIRBGIN—T R A R
Haagen-Dazs Japan, Inc. House Foods Group Inc.

HA2HTLF2
Plenus Co., Ltd.

@D vIFFERTIMRR AR
TeHERC RSy MERAH #AAHAY T
YAMAZAKI BISCUITS CO.,LTD Lotte Co., Ltd.

#{ =48 H / ASAHI AND CO.,LTD.

TYRZ7—RVa—avXPv v #kRtatt /ARYZTA Food Solutions Japan Co., Ltd.
EREEKRARH / KOH-ITTEN IWATA Co.,Ltd

MC7R7Fa—2#x &4 / MCPRODUCE CO.,LTD

Y bY—R— 717 ZA KL / Suntory Holdings Limited

A& PHRE / NAKAMURAYA CO. LTD

A&t /NATORI CO. LTD.

#HA R/~ F7—F / Heartfood co.,ltd

Emergency Food Supplies mxagmrs-

BAKE ZEEGRART

Japan Tobacco Inc.

TVTE

B Rt

YAMAZAKI BAKING CO.,LTD.

SV RT LVESERFEIREES S / Palsystem Consumers' Co-operative Union
Uh RIS / HIKARI MISO Co., Ltd.

AbA Fryva TUF FrU— Jeivkf & / METRO Cash & Cary Japan K.K.
Y y@Enk £t / YAMASA CORPORATION
BEUEKRASH / YURAKU CONFECTIONERY CO.,LTD.

&
~ _ N ANE—-7mYF4T =
@O tztawt AT ISR 1 TOKYO GAS _”« %ﬁéﬁﬁ
BRARHFY TS 2T K B AL FRAEBRELL

Tokyo Metropolitan

Oriental Land Co. Ltd Housing Supply Corporation

TOKYO GAS CO.,LTD.

MIZWO

—

HFETAF v TN—T
Mizuho Financial Group,Inc.
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Financial Donors «:cemesiccesrusscs

We are very grateful to have these partners help us make our work possible.

Diamond Partner ¥20,000,000 k£

NU Qb
SKIN.

—a— %Y Senv hRAEH
Nu Skin Japan Co., Ltd.

Silver Partner ¥5,000,000~7,000,000

SUPPORTED BY

An Expo 2020
Dubai Initiative

Google

Google

Gold Partner ¥15,000,0001 £

(33\4¥] Walmart 3:€

Japan

R/ IANT— b T yRy
SEIYU/Walmart Japan

Anonymous Corporate Donor

J.PMorgan PIMCO

JPELHY PIMCO
J.P. Morgan

Bloomberg
FAMILY OF COMPANIES IN JAPAN
Pavyy IvF-YaryyAREAIN T N
Johnson & Johnson TN—LR—=7 T —
Family of Companies in Japan Bloomberg L.P.
APPL'ED # prmigeuNat
@ " MATERIALS« fb BT &P Food Systems
TR RTUTNR HREMLTV&TA - 7—FYRTLX
Applied Materials, Inc. Seven & i Food Systems Co., Ltd.

IA7Y4 F=vr#kX£4 / Avery Dennison Japan K.K.

DT TER

IYRART4T UI—7 / Expedia Group

Dell Technologies

BAT7-UF—F /Air Liquide

#RAEHF2—X/Q'sInc.

The Ritz-Carlton, Tokyo and The Park Residences at The Ritz-Carlton, Tokyo.
774 X7 —=XRAEH / Griffith Foods K.K.

Fi1-—bE—sN—7 vy FrI¥7r[QPeace ]/ Kewpie Group Matching Gift QPeace
7Iv oAy oDy ikR A / BlackRock Japan Co., Ltd.
EILA Y XL L — / Morgan Stanley

PLPr =74V T RT—Y Vw8 kR4 / Treasury Wine Estates Japan
PAEL Yy EV T TN

Cartus

$Fy o #kARE / PANAC CO.LTD

DLA PIPER
At —ILRT7+—2+ Ky baL / salesforce.com Co., Ltd.
AYRZA-THy b 22X MER K / Invesco Asset Management (Japan) Limited

74— —A¥AKR /4c’s Co., Ltd.

Orinoco
Foundation

Tokyo American Club
Women's Group

Casa

tHxR4tCasa
Casa Inc.

Individuals (50%E)

Arai Satoru Terai Eiji
Jonathan Field U.S. Sawhney
Michael Ross Wolfgang Bierer
Richard Gardner Yamazaki Kosuke
Takase Akira

\

V /4

-~/

L
V /4
=y /4

=
-~

O Principal N

FUY S FA=NL A YRR Z=Z AR
Principal Global Investors (Japan) Ltd.




Logistics DoNors wuscssessccrsmussco

We are very grateful to have these partners help us make our work possible.

ALY PHE DIRT1OR R

THEAYRT 47 ZGART
asahilogistics

N =FUTDIHL-T

=FLAass—7
Nichirei Logistics Group, Inc.

SBS GROUP

For Your Dreams.

SBSik—ILT 4 v F AR
SBS Holdings, Inc.

ACCESS

AR BATI €2
NIPPON ACCESS,INC.

(50%IE)

F

FrU—Fv MEARH AR L —F
CARRY-NET CO.,LTD. straight

JPR BF/N\UyHL oI A

BA/SLy by 2B AR
Japan Pallet Rental Corporation

[ J
I n = kl nd DO“OI’S BALTTEHERA TS > E & -0

We are very grateful to have these partners help us make our work possible.

SUPPORTED BY
@ APPLIED
MATERIALS »

An Expo 2020

T774EF RTUTALRX Dubai Initiative
Applied Materials, Inc.

kewpie

=y Global International
A Indian School, Tokyo

Fa—E—hAatt
Kewpie Corporation

&
secondharves_t e
asia

DHLY A=A 757 =T 44
Second Harvest Asia Py iR RH

DHL Global Forwarding Japan K.K.

Cb

kumu
PESEDPAN

77V RAY
FrRLErE—

ANVEVIAY R

Franciscan Chapel Center
Helping Hands

(50%IE)

Casa

#AKttCasa e B O 8 7 0
Casa, Inc. Curves Japan Co., Ltd.

salesforce

ERAVR—FTaFNRI—I
Seisen International School.

HRABHE—NRT7F =2 Ky bah
salesforce.com Co., Ltd.

v B beacon

communications
VALUE BOOKS

#HRAEHAY2-T VIR

™ RINGBELL

UrsvRsatt
RING BELL Co,,Ltd

1 Ky
4450
M;A/I'Pyé\ /1/0
15,85
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Financial Report :s«-

1 . ;EEJ E-I-g%(mgﬂﬁ) Revenue and EXpenses The following is a short version of the Statement of Activity

(Efiz:F / In Yen)

2019 1A1H~2019412A31H / Fo

2. Ef&i‘] BB3R  Statement of Financial Position Asof December 31, 2019

(Bfiz:F / In Yen)

8 / Description &% / Amount
| BEDEB Assets
% TE® Cash Equivalent 71,246,043
I E4$ Advanced Expenses 140,854
REEE FULA S Accout Receivable 1,342,465
1 current
Assets {R$.% Suspense Payment 0
13L& FB Prepaid Expenses 6,079,200
TRENEE DSt Total Current Assets 78,808,562
B4 FBI&MH Equipments Attached to Buildings 23,360,771
HlEWHE Vehcles 481,693
HREEARE
TangibleFixed Assets HS258: Equipment and ftures 1.963.215
BREEBES Total Tangible Fixed Assets 25,805,679
EERE
2 Non curent P YIRITT Software 4,270,160
ntangble Fied Assets BREEEEE Total Intangible Fixed Assets 4,270,160
#& Deposits 3,951,000
BAEZOMOHE
omerhosets BEZDOMOEFEST Total Other Assets 3,951,000
EE & EAET Total Non-Current Assets 34,026,839
BEAE Total Assets 112,835,401
Il BEDER Laviities
*3.% Accrued Liabilties 5,474,913
#1554 Advance payment 16,474,320
1 z?gr%fmmes F8U S Deposis Payable 1,307,203
R34 Temporary deposit 0
RENEMEET Total Current Liabilities 23,256,436
EE &E Non-current Liabilities 0
o EEAE
Non-current Liabilities _
BEE & E AT Total Non-current Liabilities 0
B{ESF Tota Liabiities 23,256,436
Il IERKEFEEDEB Net Assets
BTHAFRMEIERRBAE Beginning Balance of Net Assets 89,153,771
L HATE Bk BA BE YR ER Increase of Net Assets 425,194
ERRBE A Total Net Assets 89,578,965
BERVIERMESDES Total of Net Assets and Liabilities 112,835,401

#8 / Description &% / Amount
| BN Revenue
1 ﬁ?ﬁi 24 -2BTIWAE Annual fees 74,000 74,000
FEFH (& Cash 105,992,430
2 ﬁﬁiﬁ?ﬁ FHARZ A Retail value of donated food 1,073,085,336
RIVF47 70K/ ZANHfiZE Value of Volunteer hours and pro bono services 38,465,664 1,217,543,430
3 g;ﬁ?mx BiRk € Goverment grants 5,095,000 5,095,000
4 FRIE U (RIM - 13 512 B 4) Public speaking and advocacy 9,220,832 9,220,832
Income Generating = eel, 120,
FEF B Interest 17,798
5 ZOfEIRE
Otrerincome HA Miscellaneous 198,481 216,279
FREUNZEFT Total Revenue 1,232,149,541
Il BEEA Expenses
RSV F4T7-70H/FEEEF Value of Volunteer hours and pro bono services 36,620,684
W NGB 2Ky 7 AEE  Staff compsenation 47,430,810
E+S Personnel
1 Operating A& 5T Total personnel value 84,051,494
Expenses
(z)goﬂbﬁéé Z DRt Operations 1,128,091,614
perations
FEHE St Total Operating Expenditure 1,212,143,108
KI5 F47 - 70R/ FEE A Value of Volunteer hours and pro bono services 1,844,980
o) NG ZRy 7 N4 Staff compsenation 12,258,222
wmE Salaries
2 pministative A ET Toal personnel value 14,103,202
Expenses
o) ZOWEE 2 gy @ B Operations 5,478,037
Administrative
BBt Total Administrative Expenses 19,581,239
BEBEMG Toal Expenses 1,231,724,347
LHAR IR Difference 425,194
1l $BHSMUNEE Non-recurring Gain [E & FEFSADZE Gain on sales of fixed assets 0
BIE&HANE Advance payment loss 0
EHHLIRISE Total Non-recurring Gain 0
IV 2% 448 B Non-recurring Expenses
FRESE AT Total Non-recurring Expenses 0
5|5 L HA EERR A BE SR IRUAR Protax Increase of Net Assets 425,194
EABLERBRUEERB Corporate Tax, Resident Tax and Business Tax 0
WA TEBREA BE SR ER Increase of Net Assets 425,194
BUHASR M IEVRBAEERR Begginning Balance of Net Assets 89,153,771
SREAKEREIERREAE®E  Ending Balance of Net Assets 89,578,965

MAHEROFRIF EREICRETIEHREEOERICAY NPOEARFHELICSI->TVET, XATEEQORMEN . EYIIBERE Z0OFREAECEERIERE.
BEEEAEREREICL TLES, XHERFORFLBRBAKRICL->TVLET, XEROMEDRER. FF—ORICAFARAEREALDICEIONFFECES
TRBOMEEZFHET2ABOFFIREKBATITONEL L FRINCBEROFMEIFTHEEORMENZ L ICER LAUSRE O/NFTME 2 AN LkgH7- ) 0 Tl 25
EL.ZD100%%FMBELTEHELTVES XRT Y TATORBOFMEIERBORBESLHLEICHELTVET, XKEPHAEESLUBEJNZOFMIE A% YT
YA bTTBOWLLEITET,

#The financial statements were made following the NPO standard using the templates required by the Tokyo Metropolitan Government. ¥Depreciation of fixed asset: old straight-
line method for building; declining balance method for physical fixed asset; and straight-line method for non-physical asset. % Consumption tax is included in Financial Statements.
% Determining the value of food was done in conjunction with outside professionals who calculated the actual value based on the donor’s publicly available information and the weight
delivered to us. ¥*Evaluation of the services of volunteers are based on the minimum wage in Tokyo. Financial Statements, Revenue and Expenditure of each business are available
at the web site of 2HJ.

MAEBTEANOEERES Independent Auditor's Report (This report was originally written in Japanese. Second Harvest Japan trancelated the report into English)

THYFNA=RZ b DrNy BE [/ R—LR-Tr—r-7LTz¥ B To Second Harvest Japan Chair / BAYLES JOHN CRAVEN

Fald DY FN=ARZ b - Do XY OFRSIFEIRIRA OB FI12ATBE COMERA. Thbb ERDHERE HENRERVOMERRICOVWTEERETo7, ZOFERBEDIFRK
FEREAYFN=ARZL Do ich ) FhORERBRIOLIS, O HERICH T 2BRERPT I EILHD. COBACHA-T —RICAEZLLROONZEEEAEICEN
L.BWEBELROLEEFHREEERLA . EEORR LROHEEEL IV AR - Py VORI RUMEORREBEICRRLTVZHDERDZ . BB . £HY FA—RZ
kP e DRICHIERRIE RV,

| have audited the accompanying financial statements of Second Harvest Japan, which comprise the statement of activities for the year ended December 31, 2019 and the balance sheet
and the list of assets as at December 31, 2019, and the notes to the financial statements. These financial statements are the responsibility of Second Harvest Japan. My responsibility
is to express an opinion on these statements from my independent position. | conducted my audit in accordance with auditing standards accepted in public as fair and reasonable. As
a result of my audit, | admit that the financial statements above fairly present Second Harvest Japan's financial position. | have no vested with Second Harvest Japan.

kB HT2F2A298 BHEAMAH: PEHEQRRF TFEHHM AR &ﬁ_ 2
Togo Nakajima, Certified Public Accountant February 29, 2020 l"-»._ r 4
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Second Harvest Japan
1F Mizuta Bldg. 4-5-1 Asakusabashi, Taito-ku,
Tokyo, Japan 111-0053

TEL: 03-5822-5371 FAX: 03-5822-5372
2HJ http://2hj.org

n 2ndharvestjapan ’ @2ndharvestjapan

10BA7RY xS} http://2hj.org/100000pj

marugohan https://marugohan.jp
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